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Abstract

The researcher has studied the relationship between excellent service marketing strategy and marketing
success of grilled food business in Roi Et province. Data were collected from 119 entrepreneur grilled food business in
Roi Et Province and using a questionnaire as a tool. The statistics used for data analysis were mean and standard
deviation and multiple correlation analysis. The results of research showed that entrepreneurs of the grill food
business there are also opinions about having an overall at a highest level excellent service marketing strategy an
including new products and in terms of maintaining service standards a high level, including development, price
services, and market research is moderate. including and excellent service marketing strategies are related to overall
marketing success. New products, prices, marketing promotions in terms of maintaining service standards Service
development The market research aspect is different and may not cause any problems. Those an summary
entrepreneurs should promote excellent service marketing strategies in order to improve their services and maintaining
service standards Make customers satisfied and affect good relationships. and make the business successful in

marketing forever.
Keywords: excellent service marketing strategy, marketing success and grilled food business
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